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Perthshire teen has the Scotch Farm Factor
The search for the Scotch Farm Factor is over and the winner of Quality Meat Scotland’s (QMS) national social media competition has been announced. 
Fifteen-year-old Ruby Simpson from Mains of Creuchies, Perthshire, has been crowned the winner of the inaugural contest, taking home the title by demonstrating how she takes care of her animals and #FarmsWithCred. 
The Scotch Farm Factor competition tasked farming teenagers in Scotland to create a short and compelling film giving a behind the scenes account of their lives on farm, telling the authentic story of everything from calving and cropping, to taking lambs to markets and farming with nature. With many members of the public disconnected with where and how their food is produced, the purpose of the competition was to showcase the high-welfare standards, sustainability credentials and provenance of farming and red meat production in Scotland, whilst connecting rural youth with their urban counterparts.
Ruby was presented with her prize at the Royal Highland Show and was thrilled to be the creator behind the winning video.
“I was so surprised when I found out I had won the competition, but what matters to me is making sure my animals are well looked after and being able to give others, from non-farming backgrounds, an insight into my daily routine on farm and what it takes to live and work as a farmer. It’s really important for our industry to maintain that connection with those who are ultimately choosing to buy our meat and showing them why it’s special.”
QMS marketing and communications director, Lesley Cameron added: “We were delighted to receive so many fantastic entries from teenagers all over the country who are passionate about their agricultural roots and to share their stories with the wider public.
“Although the competition is now over, we would encourage ‘social savvy’ youngsters to keep sharing their farming story online as it is a fantastic way of bringing our hugely important food producers to the forefront and showcasing all the hard work that goes into bringing high quality products to shop shelves.”
Ruby will now have the opportunity to continue her content creation journey with the filming kit she won and will be working alongside QMS for the rest of year to showcase different aspects of farm and industry life. Keep up to date with her life on farm via the @MakeItScotch social channels, or find out more about the Scotch brands at https://www.qmscotland.co.uk/
/ENDS 

Notes to editors: 
QMS is the public body responsible for promoting the PGI labelled Scotch Beef and Scotch Lamb brands in the UK and abroad and also promoting Scottish pork products under the Specially Selected Pork logo. 
Please note that the use of the word Scotch in the Scotch Beef PGI and Scotch Lamb PGI brands is correct and should not be substituted for an alternative such as Scots or Scottish. The history of the use of the word Scotch in this way, traces back to the 18th century. 
QMS also helps the Scottish red meat sector improve its sustainability, efficiency and profitability and maximise its contribution to Scotland's economy. 
The quality assurance schemes run by QMS cover more than 90% of livestock farmed for red meat in Scotland. They offer consumers in the UK and overseas the legal guarantee that the meat they buy has come from animals that have spent their whole lives being raised to some of the world’s strictest welfare standards. 
Scotland’s beef, lamb and pork producers make an important contribution to the country’s economic, social and environmental sustainability, contributing over £2 billion to the annual GDP of Scotland and supporting around 50,000 jobs (many in fragile rural areas) in the farming, agricultural supply and processing sectors. 
For more information visit www.qmscotland.co.uk or follow QMS on Facebook or Twitter. 
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